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Our Goals:

● To assure citizens’ access to Multnomah County services and trust in county government by 
delivering high-quality, accurate, timely and culturally specific information on county services, 
employees and new developments.

● To build a strong community within Multnomah County by working with department leaders 
and leadership teams to communicate goals, priorities, policies and procedures to 
departments and staff.

● To support leadership by developing communication plans, messages and materials that 
create a common county voice. 

● To create original content across platforms that connects to audiences where they are, 
whether in print, online, visually or face-to-face.

● To share county news with local, state and national media by preparing, coaching and 
connecting county employees and programs.

● To collaborate and coordinate with our city, state and national partners to achieve shared 
goals.
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From July ‘14 to April ‘15:  The Communications Office wrote and reported more than 130 stories 

From May ‘15 to Feb. ‘16: The Communications Office wrote and reported more than 
190 stories 
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The Communications Team coordinates media coverage that is on the rise.

● Between May 2015 and Feb. 2016 was the county was covered by local, 
national and sometimes international media in more than 900 stories 
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Our Communications Team has led, organized, publicized or staffed the following community 
meetings: 

● Air Quality Open Houses, SE and N Portland  
● Health Dept Headquarters Neighborhood Involvement 

Committee meetings 
● Budget Listening Sessions for immigrant and refugee 

residents  
● Food Advisory Board meetings 
● Public Health Board meetings 
● Vector Control Board meetings
● Community Health Council meetings 
● 20-Year Bridge Capital Plan: Public board briefing on 

plan
● County Bicycle-Pedestrian Community Advisory 

Committee meetings 
● Cornelius Pass Road Safety Project: Community 

Advisory Committee meetings
● Arata Road Improvements Open House
● Sandy Blvd. Improvements Open House
● Downtown Courthouse open house for site selection, 

subcontractor outreach
● County Land Use Planning public meetings 
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Between May 2015 and Feb. 2016:

● The county’s homepage 
has received more than 
half a million visits  

● The entire county 
website has received 
more than 8.7 million 
visits

 



From March of 2015 to Feb. 
2016  we’ve grown our Twitter 
following from 15,049 followers to 
20,696  followers.

That’s an increase of more than 
37% in less than one year.
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In fact, we’ve gained 2,040 Twitter 
followers in the last 90 days alone.



4,450 people reached and 249 Likes, Comments & Shares garnered

11

Multnomah County’s highest performing Facebook post last between July 2014 and April 2015: 



16,832 people reached and 538 Likes, Comments & Shares garnered
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Multnomah County’s highest performing Facebook post between May 2015 and Feb. 2016
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Connecting across cultures and languages

Some of the ways we are working to improve information-sharing with immigrant and 
refugee communities:

Media outreach and PR: We work with other-language media to place stories and advertisements and train bilingual 
county staff for interviews with the media.

MultCo Global: A portion of Multco.us  that brings together services, resources and stories about the people and 
programs that serve immigrants and refugees. 

Newsletter: A monthly newsletter of stories, concerns, events, 
meeting and resources serving immigrant and refugee residents.

Policy: Drafting a countywide language access policy to establish and 
standardize expectations on how county departments meet the needs of 
immigrant and refugee residents.

A map-based web application of culturally-specific resources: 
This soon-to-be launched map is searchable by service type, 
language, faith and country. This will be used by service providers and 
community groups to connect residents with services.
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Our breathtaking visuals tell the stories of the residents we serve and who we are as county employees
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https://www.youtube.com/watch?v=bVO0_TWQTzg

http://www.youtube.com/watch?v=bVO0_TWQTzg
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https://www.youtube.com/watch?v=hExraY36KyI

http://www.youtube.com/watch?v=hExraY36KyI
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