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Why a media campaign?



In 2007, top three carbonated soft drink companies 
spent more than $1 million a day to market their 
products in the United States alone.



Campaign for a 
Healthy Active Multnomah County



Hidden Sugar



Healthy Kids
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Partnerships: KGW Channel 8

http://www.kgwlivewell.com/


KUNP/Univision Partnership 
Aqui Empieza



Evaluation



 

Determine awareness of the “It Starts 
Here” campaign



 

Examine knowledge and attitudes about 
sugar, sugary drinks, and childhood 
obesity



 

Assess behavioral intentions and 
behaviors about drinking soda and sugary 
drinks



What did we learn: reach

70% of people surveyed could 
recall an element of the “It Starts 
Here” campaign



What did we learn: impact

Attitude Childhood obesity is a problem in my 
community (% agree)

77%

Knowledge Too much sugar can cause health 
problems 

97% 

Behavioral 
Intention 

Reduce amount of soda or sugary drinks 
you serve a child as a result of the ads 

78%

Reduce amount of soda or sugary drinks 
you consume as a result of the ads 

51%



Impact: increased public discourse



What’s Next?



What’s Next: Healthy Worksites
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