Multnomah County
Public Affairs Office

Vision: To inform and engage
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Mission

To increase the public’s participation and
confidence in county government and to
enhance awareness of county services.




How we accomplish our mission
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Communities Putting Prevention to Work,
March 19, 2010

What: $7.5 million federal grant from CDC

What we did: Kick-off event
 To Introduce and orient partner agencies

 To promote the grant to media and
community through multiple channels
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Deliverables
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Fresh Fl'l.lit Granola

Please join County Commissioner Jeff Cogen, Health Department

Director Lillian Shirley, and me for a special announcement event

on F\"iday March 19, at 10:00 am in the Multnomah [Ounty Board Serving size: 1/2 cup (4-5 chunks) Serving Size: 1/8 cup

Room (501 SE Hawthorne Blvd, 1st floor). Calories Calordes oo 190

Total grams saturated fat ........ 0 Total grams saturated fat .....1g

As you are aware, the Multnomah County Health Department's Chronic Toal grams tans fat Total grams trar fat

Disease Prevention Program submitted an application to the Centers Total grams carbohydrate......10g Total grams carbohydrate......24g

for Disease Control and Prevention's Communities Puttfng Prevention Total milligrams sodium Total milligrams sodium

to Work Program to implement a comprehensive strategy to promote

healthy eating and active living in Multnomah County. Tkhe core & A

concepts of our proposal were based on community planning activities R o e
carried out over the last year and builds on much of the great work ORI S st LMo o SLIR W it el 1 7o e
being carried out by many of you.

Iam very pleased that we were able to include over twenty-five
community partners in our application, including school districts,
city governments, and a variety of public health and culturally-specific
organizations. Given that your organization was identified as a funded
partner in our application, I strongly encourage you or a representative
from your organization to attend the announcement event on

March 19th. ' . .. MUItCO

Following the announcement, there will be a brief presentation on Presents
the community action plan submitted with the grant application - 3 | VM P, Alapis
and a networking reception. % Mare from thia shew

blip.tv

Communities Putting Praventian To Work

Commurtins Put b
Please RSVP by Tuesday, March 16, 2010 to i % Pravention To Work
sonia.manhas@co.multnomah.or.us. If a representative from Mary Lou Hennrich
your organization is not able to attend, please let me know. Executive Director - “Craating A Wealty
Community Health Partnership Eplicaay Cormunicy” Sudget Fo..
Thank you, and we look forward to seeing you. Sonia Oregon’s PubliGgdealth Institute

BT . M <2 O d) wen

ti Maich 2014, Maltmomah County Health Department was awarded o 175 million grant fiom
m W5, Department of Health and Human Services,




Multimedia Cross-promotion

S e nt n eWS re | e aS eS to A Multnomah County, Oregon MultCo was awarded a $7.5 millian

. m . ammmme, federal grant today to help us reduce obesity, increase physical activity,
trad Itl O n aI m e d I a MULTNOMAF irmprove nuirition, and decrease smoking—four critical actions in
corbating chronic diseases and promating health,
MultCo Awarded $7.5 Milllion for Prevention Programs
wiw, co.multnomah, or us

S hared On Face bOOk ] March 19 at 11:51am * Comment ' Like * Share * Promote

o' Maria Caballero Rubio and & others like this,

Sent out via Twitter

Picked up by
Oregonian, OPB T oo 1 oo oo e

Seen by approx. 1000 w>
Twitter followers and
400 Facebook fans

Lats af folks are checking out www multcommunity org Y ou should
too!

WWe are at the community budget forum. Corme on down! 5015
Haweehinrme We're here fil AL hitne Sfhivertnbntn comd 14904785




12 month snapshot

Media support and training sessions: 48
Videos: 51

Graphic design products (logos, brochures,
reports, etc.): 92

Media releases: 92

Web articles: 93

Facebook posts: 104

Media responses: 155 topics

Tweets: 533

Total views county home page: 627,551




Design products

2 District
One

Commissioner

MULTNOMAH
COUNTY

24 District 3 newsletter
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MULTNOMAH
COUNTY

Deborah Kafoury Census 2010 Campaign oy

Driving innovative and best practices that
suppnrt the County’s business goals, especially
of older adults and retirees, ~ MULTNOMAH

U ﬂ Vital Aging Network ‘A
o=

COUNTY

ran approved Multnomah County Employee Netwark Group)

Invest in Multnomah County’s volunteer market.
This commodity keeps gaining each year!

$3,300,000 [~ [ ] $3,2?4,253

$3,200,000
$3.100,000
$3,000,000
$2,900,000
$2.800,000
$2,700,000

$2.,600,000

131112 hous
$2,500,000 L L L L :
2004-05  2005.06 2006-07 2007-08 2008-09

£  www.citizenweb.org  503-988-3350  Citizen

Helping to Promote the Well-being
of Latino Children, Families and
Communities in Multnomah County

a Promover el Bienestar de Nifios, Familias y
idades Latinas en el Condado de Multnomah

Services

Mental Health Counseling

o do Salud Monta
Medlcal Semces

Alcohnl & Drug Evaluat\on and Prevention
(Eraluackones d cobed y Grvgas y Freve
Soclal Services

viion Socale]

= Prevention (prevenciéa)

- Case Management (vases de Gases)

- Community Resources Mecrses Comenitucos) npenlng dm:rs ¥

= Education (tducacsial ?5 1o a better ¢, £

- Coordination of Programs (coessinacén de Programas) &

enestac i rapare f e Wslisonsh Gty Do fCney S s da
reparting s




Emerging Trends: Social Media

e Social Media policy and guidelines
 Coordination of social media users




Emerging Trends: Video

84.9% of the entire U.S. Internet audience
viewed online videos in March 2010 (Information
Week)

15% of Internet users watched a video on a
government website (Pew Research Center)

49% of government website users watch video
content on government sites (Pew Research
Center)

Total MultCo video views through May 24.
15,824




Variety of purposes for video

Policy Events

Multnomah County East County Courts Video The Mew Kenton Library Preview with Jeff Cogen

RS

Jeff Cogen gets a sneak peek at the new Kenton Library

Outreach Inform

"Creating A Safe Community” Budget Forum (March
Early Ballot Scanning

MULTNOMAH
COUNTY

COMMUNITY BUDGET FORUM

. | March 4,2010 -

" M oer )

o | ERisode 2:"Early Ballot Scanning”



Winner, Best of Class
NACIO Award of Excellence

Sellviood Bridge tour with Former County Chair Ted Wheeler
E ‘ y

« “...all government video
productions should watch
yours and learn from it.”

- Lori Hudson, 2010 NACIO
Awards Chair

“You have made clear the
problems with the Sellwood
Bridge. I've read many s

Multnamah County’s deteriorating Sellwood Bridge is the busiest two-lane bridge in Oregon but has a

art i C | eS ab O u t th e b r i d g e y m sufficiency score of just 2 out of 100. Farmer County Chair Ted Wheeler leads atour of the bridge 1o

explain its problems and the county’s work to keep it safe until a new bridge is built.

but this short video helped
me to truly understand the
structural issues with the

present bridge. Thanks Vet v et dt e e it e St 516 v ety o ST
Again.” - Rob in SE e e e

| Selecta format

Hesy! ou must be logged in to sdd comments . Login or Register,




Where we are heading

Staying on top of emerging technologies
MultCo Data

Improving internal communications
Countywide communications plan
Support lobbying efforts

Enhanced newsroom




We will continue to tell the good
news of the county

Q Public Affairs Office

 sactan

MULTNOMAH
COUNTY \ nultnomah.oru

NEWS RELEASE
Date: December 30, 2009
Contact: Jolm Rowton, 503-988-7387, ext. 25247

New Year brings new home for animal shelter’s longest resident
“Tequila”, a victim of animal mistreatment, finds a new home thanks to staff and volunteers
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