
Multnomah County 
Public Affairs Office

Vision: To inform and engage
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Mission

To increase the public’s participation and 
confidence in county government and to 
enhance awareness of county services.



How we accomplish our mission
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Communities Putting Prevention to Work, 
March 19, 2010

What: $7.5 million federal grant from CDC
What we did: Kick-off event

• To introduce and orient partner agencies
• To promote the grant to media and 

community through multiple channels



Deliverables



Multimedia Cross-promotion
• Sent news releases to 

traditional media
• Shared on Facebook
• Sent out via Twitter
• Picked up by 

Oregonian, OPB
• Seen by approx. 1000 

Twitter followers and 
400 Facebook fans



12 month snapshot
• Media support and training sessions: 48
• Videos: 51
• Graphic design products (logos, brochures, 

reports, etc.): 92
• Media releases: 92
• Web articles: 93
• Facebook posts: 104
• Media responses: 155 topics
• Tweets: 533
• Total views county home page: 627,551



Design products



Emerging Trends: Social Media
• Social Media policy and guidelines
• Coordination of social media users



Emerging Trends: Video
• 84.9% of the entire U.S. Internet audience 

viewed online videos in March 2010 (Information 
Week)

• 15% of Internet users watched a video on a 
government website (Pew Research Center)

• 49% of government website users watch video 
content on government sites (Pew Research 
Center)

• Total MultCo video views through May 24:  
15,824



Policy Events

Outreach Inform

Variety of purposes for video



Winner, Best of Class 
NACIO Award of Excellence

• “ . . .all government video 
productions should watch 
yours and learn from it.” 
- Lori Hudson, 2010 NACIO 
Awards Chair

• “You have made clear the 
problems with the Sellwood 
Bridge. I've read many 
articles about the bridge, 
but this short video helped 
me to truly understand the 
structural issues with the 
present bridge. Thanks 
again.” - Rob in SE



Where we are heading

• Staying on top of emerging technologies
• MultCo Data
• Improving internal communications
• Countywide communications plan
• Support lobbying efforts
• Enhanced newsroom



We will continue to tell the good 
news of the county
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