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Desired Outcomes 

• Learn about sugar-sweetened beverage 
consumption and health impacts

• Become familiar with diet and 
obesity-related chronic disease data

• Provide an overview of best practice 
strategies to address sugar-sweetened 
beverages
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An Unhealthy Diet Helps Cause 
Chronic Disease 

Donald Felitto, MD http://slideplayer.com/slide/7424381/ accessed 11/24/17
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One Syndrome, Much Damage

Photo: http://www.fortmyerschirostudio.com/2016/02/18/a-vicious-cycle-the-trappings-of-metabolic-syndrome/



• Largest  source of added sugar in the US 
diet

• Empty calories of no nutritional value
• Liquid calories don’t make you full
• Empty calories are cheap

Why Sugar-Sweetened Beverages 
Matter



• Obesity/Overweight
– Metabolic Syndrome 

• Diabetes
• Heart Disease
• Cancers
• Stroke
• Disparities 

Epidemiology of Diet & Obesity-Related 
Chronic Diseases 



Source: Centers for Disease Control and Prevention WONDER



Source: Centers for Disease Control and Prevention WONDER

Note: Primary hypertension not calculated for Asian/Pacific Islander or Hispanic/Latino due to small cell size



Source: Oregon Health Authority Vital Statistics



Source: 2012-2015 County Combined Oregon BRFSS



• Almost 11% of 8th graders and almost 14% 
of 11th-graders are obese.

• In 2015, about 9% of 8th and 11th graders 
reported daily soda consumption. 

• Almost 10% of adults report daily soda 
consumption.

Obesity & Sugar-Sweetened Beverage 
Consumption in Multnomah County 



• Obesity & obesity-related 
conditions vary by income, 
race/ethnicity, and 
educational attainment.

• Similarly, SSB consumption 
(e.g., soda) also differs by 
race/ethnicity; measures of 
class and gender; and by age 
group

Disparities in Obesity and SSB 
Consumption 



Source: Correspondence with Oregon Health Authority
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Trends in Sugar-Sweetened Beverage 
Consumption in Oregon 



• In 2013 advertisers spend 
about $866 million a year on 
television, print, and digital 
marketing aimed at selling 
sugary drinks.

• Children (ages 6 to 11) and 
adolescents (ages 12 to 17) 
are exposed to about 169 
and 287 SSB 
advertisements on 
television, respectively, per 
year.

Marketing & Promotion of 
Sugar-Sweetened Beverages 

Photo: http://www.gatorade.com/products/g-series/thirst-quencher/?jump=flow
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“It is unreasonable to expect 
people to change their 

behavior easily when so 
many forces in the social, 

cultural, and physical 
environment conspire 
against such change.” 

– Institute of Medicine Photo: https://csts.ua.edu/collections/non-tobacco-collections/obesity/

https://csts.ua.edu/collections/non-tobacco-collections/obesity/


Socioecological Model 



Approaches to Sugar-Sweetened 
Beverages



Current Health Department Work to 
Address Chronic Disease





Questions? 


